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On Thurs., Sept. 4 Today, New York 
State Assemblyman Adriano Espaillat 
announced the Washington Heights/
Inwood Energy Efficiency Initiative, 
a project that will provide Northern 
Manhattan small business owners with 
the opportunity to upgrade equipment 
while cutting their energy bills. Con 
Edison is making $1.15 million in funding 
available to the businesses in these two 
communities through a collaborative 
agreement with the New York City 
Economic Development Corporation 
(EDC) and the Hispanic Federation. The 
New York State Energy Research and 
Development Authority is also supporting 
the project through energy surveys. The 
project will launch in early November 
2008.

“In recent years, Washington Heights 
and Inwood have experienced tremendous 
economic and social growth,” Espaillat 
said.

“I am excited that in partnership with 
Con Edison and the Hispanic Federation, 
we can continue to address the energy 
needs of our small businesses as well as 
reduce energy costs and consumption in 
these critically important communities. 
As the entire City looks to embrace green 
and sustainable practices, Washington 
Heights and Inwood are also partaking in 
the challenge.”

Businesses and non-profits in good 
standing with Con Ed are eligible for 
the program, and will receive an energy 
survey of their business, new upgraded 

energy-efficient lighting and, depending 
on the availability of funds, new, less 
electricity-thirsty equipment.

“Con Edison is pleased to support the 
Washington Heights-Inwood Energy 
Efficiency Initiative to make New York 
City a better place to live by conserving 
valuable resources for future generations 
and helping business owners save on their 
utility bills by installing more efficient 
lighting and other systems,” said John H. 
Banks, Con Edison’s vice president for

government relations.

For more information about the 
Washington Heights/Inwood Energy 
Efficiency Initiative, and to find out how 
to apply contact Marisa Casellas at the 
Hispanic Federation: 212-233-8955.

Join the market. Call 212-569-5800
M A R K E T P L A C E

Audubon 
Partnership 

for Economic 
Development LDC 

(APED)
513 W. 207 St.

New York, NY 10034
TEL 212.544.2400 
FAX 212.544.0248

www.audubonpartnership.
org

Looking for work? If so, 
visit our office and ask 
about our employment 
program Jobs To Build On 
(JTBO), which will provide 
you with the tools to 
help you find and retain 
employment. 

Due to popular demand, 
APED is offering a day 
session of its Back Office 
Support Program from 
Aug. 18 to Sep. 25 on 
Mondays, Tuesdays and 
Thursdays from 10 a.m. 

to 1 p.m.

The course provides 
Microsoft Office training 
(Word, Excel and 
PowerPoint) and career 
development workshops 
including: resume and 
cover letter writing, 
job search techniques, 
interviewing skills and 
job placement assistance.

Participants must be at 
least 18 years old, speak 
English, have appropriate 
work documentation, 
be unemployed or 
underemployed, and 
demonstrate basic 
computer skills.

To register, contact Mr. 
Fernandez, 212.544.2400 
x20.

Northern Manhattan 
Coalition for 

Economic 
Development 

(NMCED)
600 W. 185th St., 2nd Fl.

New York, NY  10033
TEL: 212-543-0010 
Fax: 212-543-1308
nmced@nyc.rr.com

NMCED provides FREE 
economic resources to 
help you succeed.

FREE Education and 
Training:

ESL Level I & II
Computers Level I & II

Civic Education
General Equivalency 

Diploma
Academic & Career 

Counseling
Resume Building

Childcare Provider 
Training

Customer Service 
Training

Graphic Design
Internet 101
Culinary Arts

Jewelry Making

MONEY&SUCCESS
D I N E R O & E X I T O

by Kristen Bonardi Rapp

Fall is here again, and parents 
throughout the city are doing their back-
to-school shopping, buying notebooks, 
backpacks, pencils and more. With 
money on everyone’s minds lately, the 
obvious choice for bargains would be any 
of the neighborhood’s 99-cent stores, yet 
a quick survey of neighborhood stores 
found them no busier than usual – and in 
some cases, almost empty.

“Two, three years ago, sales were 
better,” says Amit Kumar, stacking 
rolls of paper towels at 99¢ USA on St. 
Nicholas Avenue between W. 179th and 
W. 180th Streets. Although some shoppers 
were buying folders and pens, Kumar 
says that since the arrival of the nearby 
Staples on Broadway, sales of back-to-
school supplies have dropped and he 
expects the trend to continue.

“Everything’s so much more expensive 
now – gas, food, everything. People go 
to Staples because it’s cheaper,” he says, 
shrugging his shoulders.

A quick walk through Staples shows 
what Kumar is talking about. On 
Tues., Aug. 26, the checkout line at the 
Washington Heights Staples stretched to 
over 15 customers long, with even more 
parents and children shopping in the 
aisles, buying school supplies at bargain 
prices, with some items selling for as 
little as five cents.

Glorianne Olivencia of Inwood spent 
about $30 at Staples and Target to get 
school supplies for her daughter Kira, 
who is about to enter fourth grade, and 
said she didn’t consider shopping at a 99-
cent store. 

“I figured I could get it all in one shot,” 

she says. “It was cheaper and had better 
quality items than the dollar stores.”

Karen Capucilli agrees, saying although 
she shops at her local 99-cent store for 

The 99-cent dilemma: 
Staples and Target cut into discount market

other items, she’s “a little brand-driven” 
when it comes to new school supplies for 
her two young children. 

“If I were to see Mead and other 

name brands sold for cheap, I might feel 
differently,” she says, “but I haven’t seen 
this in [a 99-cent store].”

Although most 99-cent store school 
supplies appeared to be at least the same 
quality as Staples’ in-house brand, much 
of the movie and television merchandise 
found at 99-cent stores were decidedly 
outdated or obscure. At one 99-cent 
store, no one appeared interested in the 
insulated lunch bags of the 1999 Star 
Wars prequel The Phantom Menace – a 
movie slightly older than the average 
third grader – or the crates of notebooks 
featuring characters from the years-old 
Japanese cartoon “Dragonball Z.” 

Staples, on the other hand, has done their 
homework on what kids and parents want. 
In a press release from the company, a 
nationwide survey Staples commissioned 
revealed that 81 percent of parents agree 
their children want their backpacks and 
binders to be “fashionable.” Although 
Staples’ Washington Heights location 
refused to disclose any sales figures, its 
parent corporation, as the world’s largest 
office supply company, made over $19 
billion in sales last year. Meanwhile, 
further uptown on Broadway, a local 99-
cent store owner who asked not to be 
identified still holds out hope that things 
will pick up.

“It’s a little slow right now,” he says, 
looking around the empty store. 

As he’s talking, a teenage boy stops in 
to ask if the store carries any backpacks 
like the one he’s currently wearing. The 
store owner shakes his head, and the boy 
leaves.

“Things will pick up,” the store owner 
says, “once school starts.”

Staples and Target have cut into back to school 
sales at dollar stores in the neighborhood. 

Staples y Target han cortado ventas en los efectos 
escolares de las tiendas de a dólar en el vecindario. 

Energy e!ciency program announced to 
help businesses cut electricty costs

PROGRAM OFFERS:

• An energy survey 

• Retrofitted energy 
efficient lighting

• Additional 
energy-efficient equipment 
(depending on availability 

of funds) 
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